SINGAPORE IS THE DEFACTO URBAN
JUNGLE WITH COUNTLESS MOMENTS OF
OUR LIVES TAKING PLACE IN BETWEEN
POCKETS OF CITYSCAPE.

BENEATH OR ABOVE STOREYS.

STOREYS



DRIVEN BY
CREATIVESATWORK AND
SUPPORTED BY IMDA,
STOREYS DISCOVERS,
SUPPORTS, FUNDS, AND
SPREADS CREATIVE
WORKS FROM
INDEPENDENT CONTENT
CREATORS WITH THE AIM
OF DRIVING POSITIVE
SOCIAL CHANGE FOR
SINGAPORE AND
SINGAPOREANS.

DRIVING
POSITIVE
SOCIAL
CHANGE



INAUGURAL
LAUNCH IN 2019
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WE MATCH
CONTENT
CREATORS

SEARCHING
FOR A CAUSE
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CAUSES
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VOICE
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In order for the
videos to drive social
change in Singapore,
they must reach out

to the Singaporean
viewers and stand
out from the
onslaught of videos
we see everyday.

CREATING A
DIGITAL IMPACT

Each video will be paired
with an anchor. The
anchor will provide the
story source to help
further the cause and
impact of the video.
More importantly, the
anchors will serve as
important platforms and
networks where the
videos will be shared.

Each video will have
multiple versions that will
infiltrate the different
platforms in their best form
from Facebook, Instagram,
Youtube and the main
website. Each platform
leverages on different
storytelling method to
spread the same message,
drilling down the impact of
the cause we are driving.

AllL 15 selected content creators
will be mentored on making
videos that best attract the
current online viewing habits.
Story-telling has evolved
overtime with vertical mobile
phone viewing, text interacting
with video, etc. All content
creators are also required to
share the video to their own
network.

AllL 15 videos will be sent to
international film festivals
to further drive our cause
beyond the shores of
Singapore. The Singapore
stories will be heard from
everywhere in the world.



NUSEIR YASSIN

A travel video blogger who created

daily 1-minute videos on Facebook
under the wildly popular page Nas
Daily. The page has a total of 12
million followers on Facebook.

ALLIE WAXMAN

A two-time Emmy Award-winning
digital marketing content strategist
with experience working in the
entertainment industry, specializing
in storytelling through emerging
technology.

NAWAPOL
THAMRONGRATT
ANARIT

An award-winning director from
Thailand who's work has earned
critical acclaim for its unique and
eccentric style. His films have won
major international awards and his
2nd feature film is funded by Gucci.

KEVIN PEARCE

An experienced content creator
and strategist with a demonstrated
history of innovation in storytelling.
Is currently the head of content
focusing on digital and social
media for HBO.






TIMELINE | ®  #
-

ji

Launch of Storey’ MAY-JUL'19

Call for submissions Promotional content:
- How Storeys works
Announcement of - Profiles of 7 filmmakers
chosen filmmakers - Profiles of mentors

Deliberation of winner# AUG'19
Call for public voting Promotional content:
Promoting workshops - Specialisations of each mentor

Filmmaking workshop - Workshop topics
- Influencer coverage of workshops

Mentorshi;’SEP-NOV'lQ
sNni

Mentorship Promotional content:
- Behind-the-scenes of mentorship
- Behind-the-scenes of films
- Sneak peeks of final films

Deliberatior(? DEC'19
Internal review from mentors, Promotional content:
causes and producing team, - Sreening dates and platforms

Screening/Final film# JAN-MAR'20
the

Films housed on Promotional content:

Storeys channel and - Film Teasers
website. - Competition highlights
Promotional content - Einal films

will be on Facebook,
Instagram, Youtube
and LinkedlIn.



ONLY THE
BEGINNING

Outside the competition, we
will continue to reach out to
various organzations and
groups of filmmakers to create
more videos with a meaningful

message.
Having dabbled in content creation,
they are looking for their next piece
to have more meaning.
Reaching out to students to They have already made their first
cultivate the next generation of films and are looking for their next
content creators. project.
Creating a
sustainable capsule
P |

of videos, content

creators and causes s S

RELEASED EVERY 3
for good. e
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ANDIE CHEN

ACTOR/YOUTUBER

SINGAPOREAN ACTOR AND
YOUTUBER, ANDIE CHEN NOW HAS
HIS OWN VLOG ON YOUTUBE, WITH
AN ONLINE TALK SHOW FEATURING
LOCAL ACTORS AND FILMMAKERS.




DERRICK LUI

DIRECTOR/FILMMAKER

STARTING HIS CAREER AT
MEDICORP'S TVC ARM, DERRICK
MOVED ON TO MTV ASIA BEFORE

LEAVING TO PURSUE HIS OWN
FEATURE FILM DREAMS.



GHAZI ALQUDCY

DIRECTOR/FILMMAKER

HIS WORKS VARY IN APPROACH -
FROM FICTIONAL NARRATIVES, TO
DOCUMENTARIES, TO
EXPERIMENTAL PROJECTS.



SABRINA POON

DIRECTOR/FILMMAKER

IN HER DIRECTING CAREER,
SABRINA'S SHORT FILMS AND
DOCUMENTARY SHORT HAVE BEEN
SCREENED ON FILM FESTIVALS AND
ONLINE MEDIA.



STANLEY XU

DIRECTOR/FILMMAKER

STANLEY'S FILM, MOTHER,
TRAVELLED WIDELY IN THE SCENE
OF INTERNATIONAL FILM
FESTIVALS. HIS FILM, 'BLK 401" ALSO
WON BEST EDITING IN CINEG65 2018.




PUBLICITY
LAUNCH

CALLING FOR
SUBMISSIONS

PUBLIC VOTING

SCHEDULED
TIMELINE

SELECTION OF 8
SYNOPSIS

PRODUCTION

DISTRIBUTION



LOOKING
FOR

TO HELP
FURTHER
OUR CAUSE
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LOOKING
FOR
SUPPORTERS
TO HELP
FURTHER
OUR CAUSE




LOOKING
FOR
SUPPORTERS
TO HELP
FURTHER
OUR CAUSE




CONTACT
us

CREATIVESATWORK
PIXEL 10 Central Exchange Green
02-03 Singapore 138649
contact@creativesatwork.asia
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